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The Aluminum Association 

Å94 Member companies 

ï50 Producer members 

ï44 Supplier/Associate members 

Å78 years old, created by an act of 

Congress 

ÅCreate industry standards and statistics 

ÅAdvocates on Capitol Hill and relevant 

federal agencies 
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Can Committee 

ÅCan Sheet Manufacturers 

ïAlcoa 

ïGolden Aluminum 

ïNovelis 

ïTri-Arrows 

ÅWork closely with Can Manufacturers 

Institute 

 

3 



4 

Defining Sustainability 

   Sustainabilityé"meets the needs of the 

present without compromising the ability of 

future generations to meet their own 

needs.ñ 
Brundtland Commission, United Nations, 1983 



The Sustainability Journey 

ÅSustainability is more than just a buzzword 

ïCreation of the Chief Sustainability Officer 

ïTargets and Goals Created 

ÅRisk Being defined by others 

ïCompetitors leveraging sustainability 

ïSustainability and Leadership becoming 

synonymous 
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What Some Competitors Are Saying 
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The Sustainability Journey 

ÅSustainability has become a priority of the 

Aluminum Association 

ïIntensifying and building out data gathering 

ïBringing resources to bear ñwalking the walkò 

ïBeing transparent about our data efforts 

ïReaching out to audiences through social 

media 
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Two-Track Strategy 

ÅCommunications 

ïWe have to tell the story 

ïWe have to be loud 

ïWe have to move fast 

ÅCredibility 

ïTransparent 

ïCredible 

ïExhaustive 
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Message Mix 

Product Promotion 

Recycling Public Policy 

Sustainability 
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Sustainability Framework 

Sustainability Brand 

Message Aluminum is sustainable. 

Program Existing data gathering with 

key gaps filled, shared best 

practices and enhanced 

communications  

American, Quality 

Pause, Refresh 

Consistent, high-

quality product, 

marketing, recycling, 

community outreach 

http://www.thecoca-colacompany.com/index.html
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Building a Program - Data 

ÅA completely new version of the aluminum LCI data, 

which fits all the format requirement of the National 

Renewable Energy Laboratory (NREL) was submitted to 

NREL again in June for updating relevant aluminum data 

in the US LCI Database. The submission is now under 

review by NREL.  It is expected that the Database can 

be finally updated. 

ÅThe updated Can LCA will establish independently 

verified data on energy efficiency and GHG emissions 

for the industry. Itôs adoption by multiple government 

bodies again places us at the forefront of the 

sustainability movement. 



Walmart Drives the Market 
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Wal-Mart Metric Weight 

Factor 

Greenhouse gas emissions from package production 15% 

Sustainable materials 15% 

Average distance to transport materials 10% 

Product to package ratio 15% 

Cube utilization 15% 

Recycled content 10% 

Recovery value 10% 

Renewable energy 5% 

Innovation different from energy standard 5% 

Final normalized score 
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A Lower Carbon Footprint 

ÅGreenhouse gas 

emissions have been 

reduced by 44% since 

1993 
ïEmissions reductions led by greater 

energy efficiency in aluminum 

production and can manufacturing 
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A Lighter Can 

ÅTodayôs cans use 15% less aluminum than 

they did in 1993. 

A lighter can means less material 

to manufacture and ship 
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Energy Savings 

30% Decrease in energy use since 1993 

Our efforts to find more and greater energy 

efficiencies are paying off 
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The Most Recycled Beverage  

Container in the World 

ÅEach can on average is made from 68% 

recycled contentðmore than any other 

beverage container in the world. 

The more containers that are recycled, the 

better our recycled content, the lower our 

energy emissions, the lower our carbon 

footprint. 

Thatôs why our goal to raise North American 

recycle rates to 75% by 2015 is so 

important. 



Sustainability Report - Key Findings 

ÅSince 1991 

ïEnergy Demand for Primary,    17% 

ïEnergy Demand for Secondary   58% 

ïGHG Emissions for Primary   72% 

ïGHG Emissions for Secondary   65% 

ÅIn 2009, recycling aluminum offset 88% of 

the major resource use associated with 

the production of Primary aluminum. 
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Being More Efficient 

Each ton of aluminum recycled saves: 

Å24 barrels of crude oil equivalent of energy 

ÅOver 15 tons of fresh or sea water use 

ÅMore than 9 tons of CO2 equivalent of 

greenhouse gas emissions 

Å2.5 tons of solid waste (including 

recyclable solid waste). 
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Social Media Exploding  

ÅFacebook 

ïStarted the year with 385 Friends 

ïToday 3,837 

ïPost 4-8 times per day 

ÅTwitter 

ïFollowing 1534, followed by 1627 on 72 lists 

ïFrequently ñretweetedò Packaging Diva 

(13,000 followers) MotorTrend (28,431) 
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Photo Scavenger Hunt 
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Photo Scavenger Hunt 
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Photo Scavenger Hunt 

23 



Photo Scavenger Hunt 
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Photo Scavenger Hunt 
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Photo Scavenger Hunt 

26 



27 

Reaching Policy Makers 
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Reaching Policy Makers 


